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Not that long ago we were told a recession was upon us, 
the worst since the great depression. But now it seems, 
economically, things are looking up. So it seems fitting that 
at the start of the New Year, we should reflect on the year 
that has passed. What did we learn? What new experiences 
took place? People met, challenges faced, opportunities 
presented, achievements, faults? These things should be 
looked at before developing goals and moving forward into 
another year.

We would like to share with you briefly about what 
happened at Complete IP Pty Limited in 2009.

 (Compared to 98 in 2008 and 108 in 2007).

The introduction of a free identical trademark search service 
via our website www.australiantrademarks.com.au, at the 
beginning of the year proved extremely successful.

 application.

We have recently embarked upon new business 
partnerships with several design firms, providing 
behind-the-scenes trademark services. We are excited to 
see how this will unfold in 2010. If you are in the design 
industry, please let us know if you would like further 
information on re-selling trademark services.

With all that said, we’d like to know what we can do to 
improve our service in 2010. Since opening our doors in 
2006 Complete IP’s mission has been to provide 
customer service at a level second to none. As a result, 
we have received some truly gratifying comments from 
existing and prospective clients, some of which are 
published in this newsletter. We want this to continue in 
2010 and beyond. Which is why - in this issue - we're 
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So, enough about us, what do the experts say we can 
expect in 2010? trendwatching.com says we're in for 
“another interesting year“. Following, are some points 
included in their  “10 Crucial Consumer Trends for 2010” 
briefing:

the notion of being a good corporate citizen. Companies 
will be giving away products to attract more customers. 

which makes sense when people are getting tight with 
their money. An Australian example is Baby Teresa, a 

cotton baby jumpsuits. For each one sold, they donate 
another to a baby in need somewhere in the world.

Article continued page 2

$20.10
TO CELEBRATE

2010
SPECIAL OFFER PAGE 2

TAKE OUR SURVEY
PAGE 2



    Article continued from page 1

SPECIAL OFFERSPECIAL OFFERSPECIAL OFFERSPECIAL OFFER
first 25 people

full Comprehensive trademark search for $20.10!
 5pm 28th February 2010

normally valued at $415.00!

"I appreciate your pro-activity in researching Slique... In fact I'm 
sure you would like to know that this was actually the deciding 
factor between Complete IP and another provider I had also 
contacted, who simply sent me a price list. The customised touch 
made all the difference!"
 

When word gets out...

and make your opinion count

take our

SURVEY

$20.10 TO CELEBRATE 2010
SAVE95%

http://www.surveymonkey.com/s/RBQL5SK
mailto:office@completeip.com.au?Subject=Unsubscribe


our valued clients

The Other Side Landscapes commenced trading in the northwest of Sydney in March 
2003. At that time we made a commitment to create and nurture quality residential 
gardens and that’s what we have been doing ever since. We believe that it’s little things 
that make a big difference, we excel in going that little bit further, ensuring the little 
details make our work speak for itself. As they say the grass is always greener on The 
Other Side!
Contact: Level 1, 285 Pennant Hills Road | P 02 9871 7701 | F 02 9873 2583
| E info@ecodesign.com.au | W www.ecodesign.com.au

THE OTHER SIDE

FLOCONTROL strives to provide a high quality product, plus a superior and reliable 
service for all their customers. With over twenty years experience and knowledge in the 
mining and industrial sector, FLOCONTROL use their experience and collective resources 
to deliver quality products, service and solutions to meet their customer needs. We utilise 
many of the most preferred and recognised global suppliers to achieve our high quality 
service. Customers want salespeople to listen to them, customise a solution to their 
problem, recommend a plan and then implement it. FLOCONTROL will give their 
customers what they want.
Contact   Unit 2, 96 Cutler Road Jandakot, WA 6164 | P (08) 9414 7474 | F (08) 9414 7484
| E enquiry@flocontrol.com.au | W www.flocontrol.com.au

FLOCONTROL

TALL TIMBERS TASMANIA
Tall Timbers Tasmania is a privately owned and operated 4 star hotel, with a multi-award 
winning history for our customer service and excellence in hospitality services. Located 
at Smithton in North West Tasmania, the property provides a gateway to the "Edge of the 
World" and Tarkine regions that are "must visit" destinations on any Tasmanian Holiday.
Contact   Scotchtown Road Smithton, TAS 7330 | P 1800 628 476 | F 03 6452 2742
| E enquiries@talltimbershotel.com.au | W www.talltimbershotel.com.au

ACTIVE AUDIO AUSTRALIA
Active Audio Australia manufactures professional audio products, including high-end 
wireless solutions for theatre and stage performers. We have invented a totally new 
“Digital System”, and we needed a name. Like many people, you trawl the minds of 
everyone you know looking for something that may catch attention. One of the key 
components of the system is the fact that our technology is of CD quality and this 
generally is seen to be 20Hz to 20KHz of band. As we wanted this to not be out of date 
soon, we thought of the idea that this was visionary and encompassed the 20-20 
principle. So we struck on the idea of the optical perspective of 100% sight being 
referred to as 20-20 vision and that was it. We launch the product in January in a big 
national trade show in the USA in Los Angeles, followed by the world’s largest trade 
show in Frankfurt, Germany in March.
Contact   E info@activeaudio.com.au

VISION 20 20VISION 20 20

www.ecodesign.com.au
www.flocontrol.com.au
www.talltimbershotel.com.au

	Name: 
	Phone: 
	Date: 
	Company: 
	Email: 
	Yes I would like to receive the forms to proceed with a comprehensive trademark search: Off
	Send: 


